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After opening its doors in September of 2005 Disneyland Hong Kong experienced significant
headwind. As the number of visitors missed the targets during its first two years of operation,
the theme park was subjected to criticism from Hong Kong lawmakers and its public image
suffered. In this talk, Mr. BC Lo, Vice President of Public Affairs, will revisit the circumstances
of the crisis and the subsequent management of Disneyland’s public image, which eventually
lead to the turnaround of park attendance. Drawing on his extensive management experience
for both Disneyland Hong Kong and the Coca Cola Company, Mr. Lo will explore the challeng-
es as well as opportunities of “selling” American popular culture to the Chinese public.
In his current role as Vice President of Public Affairs, Mr. Lo oversees government relations, external relations,
community relations, media relations and internal communications. Prior to joining Hong Kong Disneyland
Resort in 2006, BC was a Corporate Communications Consultant for the Hong Kong Jockey Club and ran his

own agency providing services for some of the world’s leading international brands. Previously Mr. Lo, also held
the position of Vice President for External Affairs in Greater China with the Coca-Cola Company for 8 years
=8 SCHOOLOF

MODERN LANGUAGES AND CULTURES All are welcome. No registration is required.
FACULIY OF ARTS, THE UNIVERSITY OF HONGKONG For enquiries, please contact Dr. Tim Gruenewald at tgruene@hku.hk



